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land, 1760-1825. (Bethlehem, Penn.: Lehigh Univ. Press, 2017). Pp. 266; 80
illus. $90.00 cloth.

Sandro Jung’s new book, The Publishing and Marketing of 1llustrated
Literature in Scotland, 1760-18235, is a deep dive into Scottish book illustration
that fills a scholarly gap in both book history and Scottish studies. Despite the
advance of Archipelagic perspectives in recent decades, the field of eighteenth—cen-
tury studies too often defaults to an Anglocentrism that obscures Scottish, Welsh,
and Irish events or situates them as peripheral to an imagined English core. Jung’s
book focuses attention on an aspect of Scottish history too long neglected: the role
of printed visual culture—specifically, engravings and woodcuts—in marketing a
national literary canon.

Boasting “a consideration of the largest number of Scottish illustrated edi-
tions examined to date,” the book’s critical and methodological interventions are
both Scotland-specific and book-historical (xix). Jung upends traditional assump-
tions that favor fine artists and neglect the engravers who adapted their designs
for the printed page. Indeed, Jung insists throughout the book on “the central
importance of the engraver” (xxiii). Another unusual move is the attention given
not only to original commissions but also to reprinted engravings and their func-
tion in the selling of printed books.

Jung is not shy about noting the theoretical and other shortcomings of his
fellow scholars of book illustration for, among other things, failing to produce a
systematic bibliography of illustrations and not giving engravers their due. Online
resources, including ECCO and the British Museum’s image database, are similarly
called out. Jung’s own approach is closest to that of Lisa Maruca, whose notion
of “the polyvocality of print” Jung acknowledges in the introduction (xxvii). The
study that results from this overturning of traditional priorities is less literary—
historical than, one might say, business-historical: Jung’s remit is to understand
the social history of professional relationships among the printers and engravers
who produced the first generation of distinctly Scottish illustrated editions. His
main objects of attention are individual editions and engravings, with supporting
evidence provided by advertisements, wrappers, business accounts, and copyright
statutes. In an age of digital scholarship, Jung’s study is possibly best described as
analogue humanities: he has amassed a large personal library of Scottish illustrated
books and examined them closely. All eighty of the book’s illustrations come from
his own collection.

The book’s chapters balance attention to large and small publishing enter-
prises, from the Morisons of Perth and Oliver & Boyd in Edinburgh to little-known
operations in small Scottish towns. The geographical sweep is reflected in the
book’s unusual index, which lists individuals separately as engravers, illustrators,
or general names and divides publishers by town. Scottish publishers, for instance,
are listed under Aberdeen, Ayr, Cupar, Dunbar/Haddington, Dundee, Edinburgh,
Glasgow, Kirkaldy, Montrose, Paisley, Perth, and St. Andrews. The attention given
to small publishers gives the book a national scope not seen before in studies of
eighteenth—century Scottish illustration, of which there have been, as Jung notes,
too few.
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Chapter one, on the Morisons, focuses on illustrated editions of the leading
lights of eighteenth—century Scottish writing—Allan Ramsay, James Thomson, and
James Macpherson—and shows how publishers’ efforts to link these modern writ-
ers to their Middle Scots predecessors yielded a continuous national literary canon.
The second chapter develops the argument about the importance of reprinting
engravings and uncovers a fascinating lost publication of the 1790s, The General
Magazine, the subjects of whose illustrations Jung reconstructs from ancillary evi-
dence like advertisements. Chapter three treats Robert Chapman’s firm in Glasgow,
not yet the Victorian metropolis it would later become, and early illustrated edi-
tions of Robert Fergusson and Robert Burns. The final chapter looks at the rise of
Oliver & Boyd in the early nineteenth century. Jung compensates for gaps in the
documentary record by his “examination of all surviving copies of Oliver & Co.’s
illustrated literary texts referenced in WorldCat and COPAC” (191). Throughout
the book, Jung pushes carefully forward in situations of imperfect information like
lost accounts data and scarce extant advertisements.

As with any deeply specialized study of a neglected topic, the scope of
audience may be narrower than the book’s qualities would otherwise merit. This
would be unfortunate. Besides the book’s contributions to the field of book history,
it makes a major addition to the study of Scottish cultural nationalism. Benedict
Anderson argued in Imagined Communities (1983) that nationalism began in
the era of print capitalism, but the printing trade has never been a strictly textual
enterprise: there have always been visual elements in printed books. What Jung’s
book brings to the study of Scottish nationalism is the role of printed visual cul-
ture—which had been, until now, absent in such studies. The work of bridging
old and new Scottish texts in print editions to suggest a continuity between them
was not done by print alone but by illustrations as well, as in the case of the 1802
edition of John Finlay’s Wallace, as Jung shows in chapter three.

One area where the book might have gone further would have been in
drawing parallels to other media of Scottish visual culture at the time. The late
eighteenth century was, of course, the heyday of Scottish painting, yet Jung takes
no substantial notice of Allan Ramsay fils, Henry Raeburn, Alexander Nasmyth, et
alia. Their absence is deliberate as Jung’s focus is on the unappreciated engravers
who were “not necessarily part of the elite field of cultural production that was
history and portrait painting” (204). The Publishing and Marketing of 1llustrated
Literature in Scotland, 1760-1825 is not a comparison across multiple visual me-
dia, but such a study should now be possible building on it as a foundation. Jung’s
book should prove essential for the study of British book history, Scottish cultural
nationalism, and eighteenth-century visual culture.
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Sibylle Erle and Morton D. Paley, eds., The Reception of William Blake in
Europe, in two volumes (London: Bloomsbury, 2019), Pp. 768; 29 b/w illus.
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Blake, Blejk, Brerik, Mm\énk. Since there is only one recorded mention
of William Blake outside England before 1800, in a French dictionary of artists
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